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Donõt forget to fill out the Connection Card.  

The Connection Cards are primarily to mark your  

presence in the service you attend.   But waité.  

Thereõs more!  Read on.   

òGuests prefer to be practically 

invisible ñ and that means not asking 

them to do anything that everyone 

else is not doing.ó  

 Yes, they are different than what 

weõve had in the past.   Yes, they donõt fit in 

the pew racks.   Yes, they were designed this 

way on purpose.  Yes, we are saving money 

with them.  For the myriads of questions the 

congregation is asking, most of the answers 

are Yes.    

 In the classic work How to Win 

Friends and Influence People, Dale Carnegie 

gives every effective leader guidelines to 

keep in mind when trying to influence an-

otherõs attitude and behavior.  When we are 

thinking missionally of unchurched individu-

als in a structured church setting, we have 

to change their attitude and predisposed 

behaviors before they will willingly give us 

anything.  Each one of the principles Carne-

gie outlines can be directly applied to the 

Connection Card.  Their experience will likely 

determine whether or not they will believe in 

the sincerity of our congregation in wanting 

them to get to know Jesus.   

These individuals need to have a clear de-

scription of what we want them to do and 

when; and they need to know that we under-

stand that they donõt want to be singled out 

in any way.  They need to see personal bene-

fit in filling out the cards and know that 

theyõll get something in return ñ information 

and a free gift (I.E. book set.)   

 So letõs take a look at successful 

use of the Connection cards. 

1. Everyone Fills out a Card every week.    

 Guests prefer to be practically 

invisible ñ and that means not asking 

them to do anything that everyone else 

is not doing.   

2. Everyone has a Next Step to Take.

 Action springs out of what we fun-

damentally desire.  The next steps chal-

lenge guests, and members alike, to 

respond to the message in a tangible 

way.  So by inviting an action, we are  

inviting you to take the message òto the 

next level.ó   

3. Everyone places His or Her card in the 

Offering.     

  In order for us to record the infor-

mation, we have to collect it.  Many 

times we find filled out cards left in the 

pews.  The information canõt be ac-

knowledged unless itõs turned in.   
 

Tune in Next month for the  

3 Fõs of Followup! 

Special points of interest: 

> Letõs Go Fishing!   On page 2 

> General Announcements on page 5 
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 Growing up our family 

would often go camping in 

northern Arizona to escape the 

blistering Phoenix summers.  

One of our favorite places to 

visit was a rustic camp ground 

that provided patches of wild 

raspberries for picking, bears for 

running away from (at least in 

mine and my brotherõs imagina-

tion), and an excellent stream 

for fishing.  I can still feel cool 

dry mountain breeze as it car-

ries the sweet aroma of Ponder-

osa Pine and hear the blub, 

blub, splish, splash, tinkle of the 

mountain stream as my broth-

ers and I cast our hopes in 

catching a Rainbow Trout. 

 When Jesus calls us, 

he makes us fisherõs of men.  

Most often, when we think of 

fishing, the picture that comes 

to mind is bait fishingñone line 

cast out from shore or from a 

small boat. 

 The fishing that the 

disciples were familiar with re-

quires them to leave the safety 

of the shore and head out to the 

deep water, where the fish are.  

Once there, they cast their nets 

into the sea and drag the fish 

into their boats. 

 On June 27 St. Mark 

Voters accepted the Prescrip-

tions for Revitalization.  Through 

this revitalization process the 

Nebraska District serves as a 

coach working together with us 

as we learn how to net fish.  One 

of the first Revitalization events 

is the Envisioning Day.  Prior to 

this event the Vision Task Force 

will organize St. Mark members 

and implement interviews with 

community leaders (mayor, 

school principals, police chief, 

business leaders, etc.) and con-

vene at least two community 

awareness events. 

 The information gath-

ered from these events will help 

us to develop a community-

focused vision for St. Mark.  We 

will conduct at least six ònet-

fishingó events in our commu-

nity and begin at least four 

òinterest groupsó in support of 

the vision adopted by St. Mark. 

 Another Prescription 

for Revitalization is Healing from 

Changes.  St. Mark has been 

through a series of unfortunate 

and unintentional changes in its 

recent past.  This has led to a 

lack of healthy mourn-

ing, bitterness, and 

hurt which has created 

òa dark cloudó that 

looms over our present 

and future ministry. 

 Scripture has 

rich examples of Godõs people 

gathering for prayer and repen-

tance.  St. Mark Pastors and 

leaders will call for a Day of 

Prayer and Repentance.   On 

this day the congregation 

(Pastors, staff, leaders, every-

one) will first confess our dis-

obedience to God for failing to 

fulfill the Great Commission 

with regularity and consis-

tency.   Second, we will repent 

for allowing differences to be-

come controlling influences 

that takes our focus away from 

the Great Commission.  Third, 

we will pray for God to move in 

the hearts of St. Mark leaders to 

produce a vision of a changed 

community, where hundreds are 

encountering the grace of our 

Lord Jesus Christ.  

Letõs Go Fishing! 

 Alignment, rowing 

together, will enable the  staff 

to be more effective in living 

the St. Markõs new vision and in 

mission outreach to our com-

munity. 

 The St. Markõs profes-

sional staff has also been im-

pacted by the series of changes 

so we will be working with Pas-

tor Mark Rockenbach from the 

Nebraska District who will lead 

up through a process of recon-

ciliation and healing.  Pastor 

Rockenbach and I are already 

working to lay the foundation 

for more cohesive staff that is 

aligned around a shared goal. 

Row!  Row!  Row! 

Jesus said to 

them, òCome 

follow me!  I will 

teach you how to 

catch people 

instead of fish.ó 

ñ Matthew 4:19  



This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to de-

velop and write your own arti-

cles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles or 

find òfilleró articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newsletter 

to a Web publication. So, when 

youõre finished writing your 

newsletter, convert it to a Web 

site and post it. 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and 

symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message youõre 

trying to convey. Avoid selecting 

images that appear to be out of 

context. 

Microsoft Publisher includes 

thousands of clip art images 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is grow-

ing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that appears 

in newsletters is virtually end-

less. You can include stories 

that focus on current technolo-

gies or innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

If the newsletter is distributed 

internally, you might comment 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

òTo catch the reader's attention, place an 

interesting sentence or quote from the story 

here.ó 

Caption describing picture 

or graphic. 

Caption describing picture or 

graphic. 

August  
  No big plans.  Enjoy the 

month off before school 
starts. 

  

 Back to school bash �²
tentative, watch for more de-
tails in the Notes & News

  

September  
 12 Rally Day. 

 15  G.U.M. starts (Wed. 6:30�± 
7:30pm) 

A U GU S T  

¶ Check out the website 

www.stmarkomaha.org 

¶ �)�D�F�H�E�R�R�N���J�U�R�X�S���µ�6�W�����0�D�U�N��

�<�R�X�W�K���0�L�Q�L�V�W�U�\�¶���O�R�R�N���I�R�U���K�L�V��

image: 
 

 

 

 

¶ �&�R�P�H���W�R���µ�&�U�R�V�V�7�U�D�L�Q�L�Q�J�¶��

Sunday mornings 9:15-
10:15 in the Youth Room. 

Eat at Village Inn (90th & Maple) 
 
Every Tuesday in August, our youth 
group gets 10% of all proceeds from 
4-8pm.  Tell everyone you know! 
 
Just show up (and bring everyone 
�\�R�X���N�Q�R�Z�����D�Q�G���J�U�D�E���D���E�L�W�H���W�R���H�D�W�������,�W�¶�V��
that easy.  See you at Village Inn on 
Tuesdays in August! 

Thank you to everyone 
who helped support out 
youth and adults who at-
tended the National 2010 
LCMS Youth Gathering.  
You have been a great 

blessings! 
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This years trip (2010) has been 
canceled.  Sorry everyone, the 
cost just got too expensive this 
year.  But not to worry!  Next 
years trip is already being 
planned. 
 
Tentative date for 2011:  July 
7th. 
 
�:�H�¶�U�H���Z�R�U�N�L�Q�J���R�Q�����Z�D�\�V���W�R���R�I�I��
set the cost and make the trip 
more cost effective.   
 
Hopefully this event will be 
come one of two (the Ski Trip in 
January is the other) Outreach 
oriented events for our youth 
group.   
 
Enjoy the  rest of your summer! 

Worlds of Fun:  
Canceled for 2010  


